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Main Facts for 2020

ST SO T

The Covid19 pandemic impacted operations widely
Sales grew and profitability improved significantly
Excellent performance by Kiood stores

Good performance in all countries in building and technical

trade

Foodservice business and car trade hit by the pandemic

Nobphl Ap cf k~rk ™ f 7 ml pfqgfl k
improved markedly

New financial targets and sustainability objectives

d

1-12/2020 1-12/2019

Qbg p~ibp* } jfili 10,8692

10,720.3

Liirpgo”qfsb kbqgl A024D60 7% 9,863.0f |

Rmbo~rqf kd mol cfq* 5»67.8 f ii 461J6°2

lllustrative operating profit,

b ke 553.6 434.7

N
N

lllustrative operating margin, %*

Solcfq _bclob grubf8loy || 8707+ SR

o1
~

H"okf kdp mbo pe?ob097 ~pf

(@)
3
N
—
N

* Comparable figures.
Kesko Senukai treated as a joint venture in the illustrative figures.

K
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Net Sales

lllustrative figures

Comparable
growth, % H }i
M 10,000
9,862
5,000 5,531
8,000
4,000
6,000
3,000 3,473
2 000 4,000
1,000 2,000
= I
0 0
Grocery trade Building and technical trade Car trade
2019 = 2020 2019 m 2020

=

3 lllustrative comparison figures excluding Kesko Senukai
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Comparable Operating Profit

lllustrative figures

},;B)YyC jftiiflk
' }>A) = jJfiiflKk
b
500
327.9
300
JA;)C jfiiflk 434.7 400
200 300
200
100 115.9 -y=)= jftiiflKk
100
0 26.8 |23 .
Grocery trade Building and technical trade Car trade

2019 m 2020 2019 w2020

=

4 Kesko Senukai treated as a joint venture in the illustrative figures
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Return on Capital Employed

Comparable
%

20
16.9

15 145

11.2

10
7.4

Grocery trade Building and technical trade

2019

9.5

Car trade

m 2020

12.0

9.6

Group, continuing operations

Bl
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Very Strong Financial Position

2020

FApe cilt colj | mborgf kd ~ gfsfqgfb 1,152.4

Of nrfa ~ppbagp* } JFfiiflKk 306.0

Interest-_ b~ o f k d ab_g bu i) ib2rpb iff~_ f288qgf bjp*

Interest-bearing net debt/EBITDA (rolling, excl. IFRS 16 impact)

Obrpb if~r fifqfbp* } jfiiflkKk

1A
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Capital Expenditure in 2020

Investments in sales growth and better operational efficiency continued also during the pandemic
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Strong Profit Improvement Also in 2020

Less than half attributable to the pandemic

FI jmo” _ib I mborqfkd molcfg* obmlogba cfdrobp* } jJfiiflk

568
500
462
429
400
296
300 274
221 243

200
100

0

2014 2015 2016 2017 2018 2019 2020

@ Operating profit excl. IFRS 16 impact@ IFRS 16 impact

8 Continuing operations

=
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t Our Strategy Provides Good Conditions
0 Increase Sales and Improve Profit Further

Growth Strategy

Focus

Grocery trade

Building and technical trade One unified -lz

Car trade

x
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10

Kesko's Sustainability Efforts Recognised Internationally

MEMBER OF

05 Dow Jones
s GI-OBAL]OO Sustainability Indices
In Collaboration with RobecoSAM « FTSE4Good

e MOST SUSTAINABLE
K GROCERY TRADE COMPANY
B IN THE WORLD

for the seventh year Included in sustainability indices
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Q4 Comparable Performance Indicators

10-12/2020 10-12/2019*

Qbg p”ri bp* } Jfiiflk 2,662.3 2,734.2
Liirpqo~qfsb kbg p*ibp* } jJfiifjlKk 2,662.3 2,509.8
Rmbo~rqgf kd molcfqg* } jfiiflKk 165.6 129.7

Liirpqgqo~qfsb I mbor"gfkd molcfqg* |} | fi 166.6Kk 121.1

H"okf kdp mbo pe”ob* _~pf  * }

12 * Kesko Senukai treated as a joint venture in the illustrative figures. K
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Net Sales

lllustrative figures

Comparable
growth, %

} ]
2,500
2,000
1,500
1,000

500

2,553 2,573
2,356
2,231 I
Q1 Q2
2019 m=2020

13 lllustrative figures excl. Kesko Senukai

2,569

Q

4.6%

2,652

CJ0_

2,662
2,510

Q4

2019 m 2020

} ]
12,000

10,000

8,000
6,000
4,000

2,000

=
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Comparable Operating Profit

lllustrative figures
b

200
181.8

150 141.5 143.7
114.2
100

64.6
55.7

50

Q1 Q2 Q3

Operating  , 5o, 5 705

. 0, 0,
margin 4.5% 5.5% 5.6% 6.9%

2019 m 2020

14 Kesko Senukai treated as a joint venture in the illustrative figures.

}>>) @

165.6

1211

Q4

4.8% 6.2%

i}i-f Ik

)

600

500

400

300

200

100

=
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Grocery Trade Net Sales

Q4 net sales up by 4.2%

Comparable
growth, %

Hi

1,500

1,000

500

16

1,264

Q

2019

1,409 1,431

1'321 I I
1 Q2 Q3

m 2020

1456 1,517
1,403 1,462 '

Q4

5,531

2019

5,732

m 2020

b
6,000
5,000
4,000
3,000

2,000

1,000

K
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Grocery Trade Operating Profit

T >

}i
125

100

75

56.8 60.4

50

25

Q1

Operating o0 4 606
margin

17 Comparable figures

| mbo~qgf kd

mol cfg fj mol sba
b <>) 2
123.2
108.7
935 98.6
79.0 830
Q2 Q3 Q4
5.6% 5.8% 6.7% 7.4% 6.8% 8.1%
2019 m 2020

j f

Vv

f

k

}<>) 2

}>A) =
375.2

327.9
59%  6.5%
2019 m=2020

P

400
350
300
250
200
150
100

50

f

jfiiflk

=
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Grocery Trade Q4

Market Q4

A Total grocery trade market growth 9.4%*,
grocery prices up by 1.4%

A Covid-19 pandemic has causedousehold consumption
to focus on domestic purchases, especially retall

A Growth in demand for online grocery sales has continued
strong

A Foodservice volumes down due to the pandemic

18 * Finnish Grocery Trade Association PTY

K Group

Retail sales in Kiood stores up by 10.1%
Sales grew clearly in all chains

Excellent Christmas sales, market share strengthened
markedly also in December

Growth in K-Ruoka online sales 368%

Nbpmol Ap j~"ohbqgq pe”ob
profitability was kept at a good level
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Strong Growth Continues in Online Grocery Sales

20

Online grocery sales via KRuoka up by
some 400% in 2020

N JolrmAp j”~ohbg pe”ob kI

Excellent customer satisfaction: in December, NPS 83

Some 470 kfood stores now offer online sales services,

an increase of 241 stores in 2020

Online accounts for 3.5% of grocery sales

t

Rkifkb dol bov

40
I 35
30
25
20

15

10

0

\’b «@

sbo ?:7

’b
\0@
m 2019 = 2020

Figures incl. VAT and collection and transport fees
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Managing customer experience
brings results in grocery trade

NPS65-1

NPS in 2015: 53.1

Over2 mI”IOn

Instances of customer feedback
178,000 in 2015




Growing Sales by Improving Customer Experience
Higher NPS supports fasteithan-market growth

Sales growth
in 2020

12 -

10 -

22

34%

11%

Total market
cumulative change
8.6%

NPS below 61 NPS over 61
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Still Plenty of Potential in Implementing
Store-Specific Business Ideas

A We have a good and functional retailer business model

our competitors cannot copy

A We are developing and changing stores more based on

customer data

A Store digitalisation improves customer experience and

makes operations more efficient

A Some 50% of Kfood stores currently visibly implementing

store-specific business ideas widely

23




