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Å The Covid-19 pandemic impacted operations widely

Å Sales grew and profitability improved significantly

Å Excellent performance by K-food stores

Å Good performance in all countries in building and technical 

trade

Å Foodservice business and car trade hit by the pandemic  

Å NbphlÄp cfk^k`f^i mlpfqflk dobt bsbk pqolkdbo ^ka `^pe cilt 

improved markedly 

Å New financial targets and sustainability objectives 

Main Facts for 2020

1-12/2020 1-12/2019

Qbq p^ibp* } jfiiflk10,669.2 10,720.3

Liirpqo^qfsb kbq p^ibp* } jfiiflk10,242.6 9,862.0

Rmbo^qfkd molcfq* } jfiiflk² 567.8 461.6

Illustrative operating profit, 
} jfiiflk²    

553.6 434.7

Illustrative operating margin, %*  5.4 4.4

Solcfq _bclob q^ubp* } jfiiflk²481.9 370.7

H^okfkdp mbo pe^ob* _^pf`* }²0.97 0.74

* Comparable figures. 
Kesko Senukai treated as a joint venture in the illustrative figures.
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Net Sales
Illustrative figures
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Comparable Operating Profit
Illustrative figures
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Return on Capital Employed
Comparable
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Very Strong Financial Position

2020 2019

F^pe cilt colj lmbo^qfkd ^`qfsfqfbp* } jfiiflk1,152.4 893.1

Ofnrfa ^ppbqp* } jfiiflk  306.0 169.0

Interest-_b^ofkd kbq ab_q bu`i) ib^pb if^_fifqfbp* } jfiiflk285.3 446.1

Interest-bearing net debt/EBITDA (rolling, excl. IFRS 16 impact) 0.4 0.9

Ob^pb if^_fifqfbp* } jfiiflk 2,025.0 2,422.2
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Capital Expenditure in 2020
Investments in sales growth and better operational efficiency continued also during the pandemic 

O ŕġĥĥġŤř

Store sites 125.8

Acquisitions 159.1

IT 25.6

Other investments 87.9

Total 398.4
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Fljm^o^_ib lmbo^qfkd molcfq* obmloqba cfdrobp* } jfiiflk
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Our Strategy Provides Good Conditions
to Increase Sales and Improve Profit Further
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Kesko's Sustainability Efforts Recognised Internationally 
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MOST SUSTAINABLE 
GROCERY TRADE COMPANY 

IN THE WORLD

for the seventh year Included in sustainability indices



All -Time Best Q4



Q4 Comparable Performance Indicators 

10-12/2020 10-12/2019*

Qbq p^ibp* } jfiiflk 2,662.3 2,734.2

Liirpqo^qfsb kbq p^ibp* } jfiiflk 2,662.3 2,509.8

Rmbo^qfkd molcfq* } jfiiflk  165.6 129.7

Liirpqo^qfsb lmbo^qfkd molcfq* } jfiiflk165.6 121.1

Illustrative operating margin, % 6.2 4.8

H^okfkdp mbo pe^ob* _^pf`* } 0.31 0.23

* Kesko Senukai treated as a joint venture in the illustrative figures.12
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Comparable Operating Profit
Illustrative figures
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GROCERYTRADE

Sales and Profit Growth Continued Strong 



Grocery Trade Net Sales
Q4 net sales up by 4.2%
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Grocery Trade Operating Profit 
T> lmbo^qfkd molcfq fjmolsba _v }<>)? jfiiflk
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Grocery Trade Q4

Market Q4

Å Total grocery trade market growth 9.4%*, 

grocery prices up by 1.4%

Å Covid-19 pandemic has causedhousehold consumption 

to focus on domestic purchases, especially retail

Å Growth in demand for online grocery sales has continued 

strong

Å Foodservice volumes down due to the pandemic

K Group

Å Retail sales in K-food stores up by 10.1%

Å Sales grew clearly in all chains

Å Excellent Christmas sales, market share strengthened 

markedly also in December

Å Growth in K-Ruoka online sales 368%

Å NbpmolÄp j^ohbq pe^ob `lkqfkrba ql dolt* 

profitability was kept at a good level 

18 * Finnish Grocery Trade Association PTY18



Market share growing strongly 
in grocery trade
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37.6%
31.5% in 2015

Retail sales growth in Finland since 2015

OŮûē éġĥĥġŤř

Nbphl%p ltk j^ohbq pe^ob bpqfj^qb _^pba lk SW\Äp j^ohbq a^q^ 



Strong Growth Continues in Online Grocery Sales

Å Online grocery sales via K-Ruoka up by 

some 400% in 2020

Å N JolrmÄp j^ohbq pe^ob klt lsbo ?:7 

Å Excellent customer satisfaction: in December, NPS 83 

Å Some 470 K-food stores now offer online sales services, 

an increase of 241 stores in 2020

Å Online accounts for 3.5% of grocery sales

Figures incl. VAT and collection and transport fees
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Managing customer experience 

brings results in grocery trade 

NPS 65.1
NPS in 2015: 53.1 

Over 2 million 
instances of customer feedback

178,000 in 2015 
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Sales growth 

in 2020
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Still Plenty of Potential in Implementing 
Store-Specific Business Ideas 

ÅWe have a good and functional retailer business model 

our competitors cannot copy

ÅWe are developing and changing stores more based on 

customer data

ÅStore digitalisation improves customer experience and 

makes operations more efficient

ÅSome 50% of K-food stores currently visibly implementing 

store-specific business ideas widely
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